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As a brand creating high-performance cycling apparel, o(‘jrvsdéfal and enVironEhental
impact is complex and far-reaching. We are focussed on créating solutions to these
urgent challenges, and ultimately transitioning into a more eqﬁ'itable, open and
responsible organisation. We also recognize our role in creating a lasting and meaningful
improvement for the communities we interact with.

We are constantly working to quantify and improve our social and environmental impact,
which will help us communicate transparently, hold ourselves accountable to our targets,
and make better decisions in the future. With new regulations and increasing standards
across the industry, making more responsible business decisions is becoming a
requirement for everyone in the industry.

In the coming pages we share a snapshot of the work we have been doing, alongside our
goals, aligned with our longer-term vision for where we see ourselves in 2030.

To learn more about our Impact, visit our Impact Universe
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Strategic priorities

01.

Progress on our strategy and goals

Ouir first strategic priority is to be abundantly clear about what we aim to achieve as
a company when it comes to sustainability. A head-on approach to these challenges
will create opportunity and innovation for the benefit of the environment and the
people we work with.

(18

Measure our environmental impact and strategise its reduction

Our second priority is to continuously measure our company footprint and identify
hotspots and focus areas to reduce our impact. With most of our environmental
impact created within our supply chains, we have a responsibility to collaborate and
act alongside our partners.

03.

Continue to raise the standards within our value chain

The third priority is to ensure the highest standards are maintained within our supply
chain by contractually agreeing on standards with our partners and co-developing
improvements.

( PROGRESS ON OUR STRATEGY AND GOALS

04.

Implement product circularity initiatives

Our fourth priority is to integrate circularity into our business models and product
development to reduce resource demand. We will offer extended services alongside
our products (including reselling and repair), and continue to preference the least
environmentally impactful materials

05.

Initiate meaningful social responsibility initiatives

Ouir fifth priority is to use the power of cycling to drive change in the world and
improve the quality of people’s lives, physically and mentally. We partner with
organisations around the world to make this happen, including charities in Colombia
and cycling clubs in Lithuania.

06.

Improve communication and transparency about our

operations and impact

Our sixth priority is to create transparency in our operations and have clear
communication about our progress. We will share our aims, progress and
experiences openly, alongside full transparency down to the product level.
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( PROGRESS ON OUR STRATEGY AND GOALS |

Goals & Vision

By 2025 By 2030

Progress on our strategy and goals

Measure our environmental impact
and strategise its reduction

Continue to raise the standards
within our value chain

Implement product circularity
initiatives

Initiate meaningful social
responsibility initiatives

Improve communication and
transparency about our operations

and impact
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( ENVIRONMENTAL FOOTPRINT |

Our Footprint

We understand greenhouse gas (GHG) emissions are not the only
impact we create, but they are a great way to understand our hotspots,
and are used across the industry to benchmark environmental impact.

2,000

As with most outdoor & sportswear brands, most of our impact comes

from Scope 3 activity with the remaining impact created in Scope 1 & —
2. Scope 3 impact is created from the items we design, which are then
manufactured by our partners.

1,000

Within Scope 3, 43% of the GHG emissions are derived from the raw
materials, with 14% coming from the conversion of raw materials in the
functional fabrics.

500 ——
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Science Based
Targets Initiative

Having calculated our GHG emissions for the past 3 years, we have
used these numbers to set science-based reduction targets. This has
been achieved through commitment to the Science Based Targets
Initiative (SBTi) which certifies goals aligned with science.

We have formally committed to reduce our absolute scope 1 and
scope 2 GHG emissions 42% by 2030 from a 2020 base year, and to
measure and reduce our scope 3 emissions.

As of 2021 we have started work on reducing our absolute scope 1 &
2 emissions through a series of initiatives and have fully measured our
scope 3 emissions. We are therefore beginning to reduce our GHG
intensity to align with more ambitious goals.
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Scope 3 Intensity-based Scope 3 Intensity-based (Projection)

150

100

kgCO2e/€1000 revenue

50

30,000
kgCO2e

20,000
kgCO2e

10,000
kgCO2e

2020 2022 2024 2026 2028 2030
Scope 3 Intensity-based emissions and projection
Scope 1 Scope 1 (Projection) Scope 2 Scope 2 (Projection)
2020 2022 2024 2026 2028 2030
Scope 1 & 2 emissions and projection
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( ENVIRONMENTAL FOOTPRINT |

Our Stores and Office

Copenhagen

We have 5 flagship stores around the world. They are crafted in line with
Pas Normal Studios DNA but with individual characteristics to utilise
local resources. Our stores are being transitioned to renewable energy
where possible.

Copenhagen - 100% Renewable Electricity

Mallorca - 100% Renewable Electricity

Seoul
San Francisco - In transition to 100% Renewable Electricity

Taipei

Seoul - Evaluating possibilities to move towards renewable Electriéity

Taipei - Not currently available

San Fransisco
Our new headquarters in Copenhagen is supplied by 100% renewable
electricity and we are transitioning to a leasing model for our office
furniture.

Munich

Mallorca

PAS NORMAL
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( OURVALUE CHAIN )

Sustainable Apparel Coalition
and The Higg Index

pustainabe In dgg

The Sustainable Apparel Coalition (SAC) is a global, multi-stakeholder The Higg Index is a suite of tools designed to help organisations

non-profit alliance for the fashion industry. measure and evaluate the social and environmental impact of their
supply chain and activities.

It consists of over 250 leading apparel, footwear and textile brands,

retailers, suppliers, service providers, trade associations, non-profits, In 2022 we used the Higg Index to measure our product range. This
NGOs, and academic institutions working to reduce environmental enables us to identify hotspots in the impact of products and design
impact and promote social justice throughout the global value chain. them to be less environmentally impactful. It also plays a major role in

measuring our scope 3 emissions as a company.
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Code of

We believe in an honest and fair busws
equally.

Our Code of Conduct is an Qutlyi'he of our expeetetions of our partners.

As an international brand, we expect our partners to ‘foIIow all local

( OURVALUE CHAIN )




propriate solution to both e-commerce and in-
store packaging. .

/ e (_ PRIMARY PACKAGING |

Our clear plastic bags protect the products, reducing the
likelihood of damage. The bags are currently made of plastic, but
we are working to shift to primary packaging made completely
from renewable resources. peer”
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( PRODUCT CIRCULARITY |

Most of the apparel industry is built upon the linear ‘take-make-dispos
model. Ir ast, the circular model redefines growth and focuses on
n of materials.

ing the boundaries for circularity in the cycling
g innovative solutions to the circular economy.

(BY2030 )

We are frontrunners on product circularity and have impl »

least 5 concrete initiatives to extend the product lifetime.

18 PAS NORMAL

STUDIOS®

INTERNATIONAL CYCLING CLUB.




En Route

In 2022, our main initiative to adopt m9f'e'cir ular business models
has been En Route. This dedicated pre- -owned marketplace facilitates
the reselling of items between users. The platform encourages reuse
repair and product longevity whilst re r/d(mmg waste. \

EnRoute is primarily for user-to- user exchanges, but it also enab i
; /US as a brand to make use of n/ems traditionally of little value, supbe
_warranty claims, crash repéI{cement and photo samples. Bypartnerlng
. with local tailors, we are able to'offer these items to users: at a
reduced price. /
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( PRODUCT CIRCULARITY |
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Repair Collaboration
-
In 2022 we started to coIIat}orate with local workshop Bui Bui Studio to ”~ ™~
revive and repair some items. Bui Bui are specialists when it comes to 'l
. »

repair, and worklng W|th them means some items can be reused and
resold.

g

then sold on our reselling platform

mMechanism
Mechanism

Mechanism
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Supporting Local Communities

It can take several prototypes and samples to create a product that
has all the necessary qualities of a Pas Normal Studios piece. These
prototypes are sampled.in.alternative.fabrics;-colours;yor-dimensions
to test and refine the design. This process leads to usable, high-
performing garments which cannot be sold. We can use these
garments to help grow and enable cycling in the communities we
encounter.

We have partnered with several community initiatives over the past year
including:

Funchaves Foundation - a Colombian charity working to get more
children on bikes

VS| Dviratai Cycling Club - Located near one of our manufacturing
partners in Lithuania, VS| Dviratai is working to create a cycling

community for all ages and abilities.

We have also donated jackets, jumpers and coats to charities helping
with the crisis in Ukraing, including Blue Cross Denmark
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(| COMMUNICATION AND TRANSPARENCY |

Communication and
Transparency

We believe transparency and communication are key drivers of a
more sustainable industry. This is why we aim to publish the most
current, accurate and relevant information possible, to ensure
users and potential users can make informed decisions when

looking at our items.

We aim to publish an annual sustainability report, highlighting our aims
and progress, alongside a diverse and transparent online hub for all of
our environmental and social impact developments.

We provide a fully transparent overview to
environmental impact of each of o
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ustainable Apparel Coalition (SAC) we are actively
her brands to develop solutions to the industry’s biggest
ges. The SAC is a global, multi-stakeholder non-profit alliance
the fashion industry.

We are Strategic Council Members for the Transparency program
within the SAC, and play an active role in the development of tools and
strategies within the coalition. -
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impact@pasnormalstudios.com
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